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County Road Commission to explain 2009-2010 projects
Public Affairs Committee opens monthly meeting to membership

In an effort to improve communication to the business membership on infra-
structure projects planned for the Blue Water area over the next couple of
years, the Blue Water Area Chamber of Commerce Public Affairs Committee
will host an open one-hour presentation on Wednesday, February 4, 7:30
a.m. at the Acheson Community Resource Room, 514 McMorran Blvd.

The Chamber has invited Mr. Kirk Weston, St. Clair County Road Com-
mission to address the Chamber regarding road and infrastructure projects,
including the new Wadhams Road bridge over the Black River.

"Informing our members of what is happening in our community, county,
region and state with respect to items affecting the local community should
be one of our highest priorities," said PAC Chairman, Rick Dionne.

The meeting is open to members; however seating in the CRC is limited.

PAC will conduct their regular monthly committee meeting after the presen-
tation, 8:30-9a.m. in the CRC.

Community Leadership Team works to prioritize development
Open communication, common vision, accountability lead discussion

A Community Leadership Team has been formed and kicked off 2009 with a
meeting aimed at open communication, consensus on a common vision and pri-
oritizing development projects, and full disclosure and accountability to each
other and our constituents.

The purpose of this group is to keep key business leaders in the community up
to date on important issues or projects that will impact the local economy or
have an impact on the business community. "Informing our members of what is
happening in our community, county, region and state with respect to items af-
fecting the local community should be one of our highest priorities,” said Vickie
Ledsworth, President of the Blue Water Area Chamber of Commerce.

The Community Leadership Team made up of area economic development pro-
fessionals from the County, City, EDA, Blue Water Chamber, CVB and local foun-
dations discussed large economic development projects identified in the Destina-
tion Port Huron vision plan, such as Desmond Landing, the old YMCA and County
Jail sites, McMorran, Sperry’s, former Art Van site and Black River properties.

Since the Destination Port Huron vision plan was created, other projects have
also been identified, such as SC4 student housing and redevelopment around
the Blue Water Bridge plaza. MDOT has earmarked funds to the community for
an economic development study to help identify redevelopment and new oppor-
tunities as a result of the expanded plaza.

The Economic Development Alliance of St. Clair County will draft a Request For
Proposal for the study to bring back to the full group for input in February.

The Community Leadership Team plans to meet monthly as they work to formal-
ize their structure.



Business community calls on elected officials for budget reforms
Specific recommendations could save taxpayers $1.5 billion a year

LANSING — Today, leaders of Michigan's top business organizations urged Gov. Granholm
and legislators to pass long-term, structural reforms and spending cuts as they prepare to
begin work on the 2009 state budget.

In a show of unity, the Detroit Regional Chamber, Michigan Chamber of Commerce,
the Grand Rapids Area Chamber of Commerce and Detroit Renaissance catalogued
more than $1.5 billion in approaches to reform how state government spends the taxpayers’
money. These budget reforms would make Michigan more attractive for job creation and
investment growth. Reforming the budget will require elected leaders to focus precious pub-
lic resources on strategic investments that matter most to Michigan’s future prosperity.

The Center for Michigan, a think tank dedicated to finding solutions to Michigan’s enduring
economic challenges, joined the business community’s call for improving the state’s spend-
ing practices.

“Michigan needs a comprehensive, long-range plan to put the state on a fiscally responsible
track,” said Philip H. Power, president of The Center for Michigan. “It's going to take a lot of
courage on the part of our elected officials but reforms are necessary for a strong economic
base and a strategic public sector in Michigan.”

The business groups provided a catalog of reform ideas developed in recent years by a wide
range of organizations. The list includes ideas for reforming corrections, Medicaid, schools,
and local government contracting and making it easier for local governments to share ser-
vices. The catalog by no means represents all budget reform approaches, nor does it repre-
sent a consensus on an exact budget plan. Such details are the responsibility of legislators
and the governor. Instead, the groups issuing the list today provide it as a checklist for the
tough choices ahead. Altogether, the list included more than $1.3 billion in possible reform
choices and more than $300 million more in potential savings from reforms suggested by
recent state Auditor General reports. A complete inventory of the ideas can be found at
www.thecenterformichigan.net.

“To turn the state’s economy around and successfully compete in a global marketplace, we
need to right size the budget,"” said Richard E. Blouse, Jr., president and CEO of the Detroit
Regional Chamber. "Every day that goes by without reforms means more jobs and invest-
ment lost for Michigan."

The business leaders stressed the need for immediate attention to these reforms and are
seeking meetings with Gov. Granholm, Speaker Dillon and Majority Leader Bishop to press
their case for changing how Michigan budgets its resources. They stated the Legislature
missed an opportunity last year to put the state on a path to economic recovery and the
same mistake must not be made this budget cycle. That is why the group intends to track,
through The Center for Michigan, the progress of budget reform in Lansing during the cur-
rent budget process.

“We are offering the Governor and legislators a road map to fix Michigan’s deteriorating
budget situation,” said Richard Studley, President and CEO of the Michigan Chamber of
Commerce. “We hope they understand the urgency of the situation and seriously consider
the reform ideas offered as a means to restore some sanity to our budget process and sta-
bilize the state’s fiscal condition well into the future.”

Each organization has independently offered budget reform ideas to Gov. Granholm and
legislative leaders during the past year. The groups came together today, not to endorse
one reform idea over another, but to underscore the critical need to put Michigan'’s fiscal
house in order now.

“This collaborative effort of the business community stretches from east to west and north
to south of Michigan,” said Jeanne Englehart, president and CEO of the Grand Rapids Area
Chamber of Commerce. “Each organization’'s advocacy goals around budget reform are in
sync and we intend to use the combined force of our members to let Lansing know reform-
ing the budget is our top priority for the year.



February newsletter deadline is Jan. 29th

Stretch your advertising budget .
Ad solutions that work for your business BLUE WATER AREA

The Blue Water Area Chamber of Commerce offers targeted reach, flexible pricing, and tracking ca-
pabilities for advertisers looking to stretch their advertising dollars. With costs ranging from as little
as $4.99 per month, these entry-level advertising options include sales management assistance from a

specialized support team. l! Check lecti
| Check your selections

Business Classifieds If you have business related items to sell, the Chamber
can help with our business classifieds section in the monthly Connections news-

letter. Submit 4 lines of text at no cost, or for an enhanced classified, we can |:| Free Classifieds
add a link to a full page of text, photos or your web page for only $10. Enhanced Ad $10
Enhanced Search & Display Online Directory Listing Why just list your 42 /year
business name when you can highlight your business by adding a descriptive |:| )4

paragraph, eye catching border, photo or logo and a link to your website in our OR300 pet VNG

online business directory.

Click and Track Web Banner Advertising Put the power of the web behind |:| $240/year

your advertising. With over 1/2 million visitors to the Chamber’s website, a only $20 per month
flashing banner ad will put your business front and center. The Chamber can

track and report back to you the number of times your banner ad was viewed

and web surfers were sent to your website.

E-Connections Newsletter The Chamber's Connections monthly newsletter, ‘:‘ Business card & 1/8th page
with enhanced ad links and a direct readership of over 550 area professionals $20 per month

and access to over 15,000 employees in the Blue Water Area, offers small busi-

nesses access to affordable advertising. I:' Full page $49 per month

EXCLUSIVE OFFERS:
"Hi”"light Promotion The Chamber office welcomes thousands of visitors an-

nually from developers, sales representatives and recruiters, to tourists and relo- |:| $300 per year
cators. Let us shine a little light on your business with our “Hi“light promotion - Only 7 premiere spots
only seven (7) oversized 11.5"x12.5" backlit full color ads are available in the available

Chamber lobby promotional display unit. Be out front and on top and our visi-
tors will see you first!

President’s “"Business Beat” Spotlight The Chamber President will spotlight
your business as the sponsoring member for “Business Beat” - our weekly com- |:| $100 per month
mentary highlighting chamber events, members, or public affairs that airs every 1 available per month
Tuesday 8 am on 102.3FM WGRT.Limited te-ene-30-second spotlight spenser—— ——
—per-month (you Mhe heard 4-5x a month)-on a first come basis.

Purchase the advertising package that works for your busmess

Company Name Contact Name
Email Address: Phone #
Payment Type: Invoice Me or Credit Card # Exp. 3-digit

Fax completed form to: (810) 985-7311 or email to: info@bluewaterchamber.com

For more information, call the Blue Water Area Chamber of Commerce at (810) 985-7101



